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Hello!

My name is Sharon Budiman. | had just
finished my BFA in Advertising from Otis
college.

I've learned from an early age how a
creative person sees the world in a different
perspective. I've embraced my strangeness
and use it for my benefit. Making sure that |
always do things differently enough that it is
incomparable to others.

From my time creating | learned that you
don’t have to be loud to make a statement.
As a previous soft spoken person | choose
to create work that speaks louder than | ever
could. | always aim my work to consist big
ideas that speak beyond just the surface.

| create work that speaks for me as well as
create conversations for others.

Outside from work | enjoy old books,
psychology, history, music, museums,
exploring for food and googling weird
wikipedia articles.
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SURREALISM //
ZINE

OBJECTIVE

Create a zine consisting of hand made work
following the Surrealism movement.

SOLUTION

Surrealism is a 20th Century art movement
that focuses on portraying the subconscious
world through the medium of art. | used a
lot of collages as well as mixed medias to
symbolize the illogical and clustered world
of dreams. The bright colors used in these
collages symbolizes vivacity.




EVENT POSTERS //
QUICK POSTERS

OBJECTIVE
Create event posters in less than 30 minutes.
SOLUTION

These posters were quickly put

together to advertise the two sophomore
shows following along each show’s theme.
The first show was a short film festival. The
second show was a poster show with the
theme of books.

LONGER THAN IT

SEEMS

A short film fest
Today, April 28
Forum
11 am
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JUMP FOR JOY //
PRINT AD

OBJECTIVE

Create a print ad campaign that incorpo-
rates the action jump while keeping the work
as vernacular and exaggerated as possible.

SOLUTION

The term jump though simple can be
interpreted in many ways. In this specific
campaign, | used the idea of jumping for
excitement for a new line of Urban Outfit-
ters. The campaign is called Jump For Joy
to demonstrate how exciting the new line
of Urban Outfitters is. The exaggeration
comes from the the motion that exists in all
the designs. The vernacular comes from the
design of the whole campaign, using the
same color scheme for all print ads.

ALAINN

a1 B

URBAN OUTFITTERS
JUMP FOR JOY




TYPOGRAPHY//
POSTER

OBJECTIVE

Design a poster for the letter face News
Gothic combined with the element
Platinum.

SOLUTION

Platinum is an metal element known for be-
ing really condensed and heavy. | chose the
letter face News Gothic because the design
of the letters is thick and bold. The post-
er's design were meant to be compressed to
represent Platinum’s natural characteristics.

EWS X

N

0123456789 GOTH’C ,/

abcdefghijkmnopgrstuvwxyz \9
ABCDEFGHIJKLMNOPQRSTUVWXYZ ) O %,

‘0
*
available in stan-
¢ dard, condensed,
e and extra condensed

News Gothu: is a realist News Golic is
sans-serif typeface designed
by Morris Fuller Benton, &
released by the Ameri- s b
can Type Founders (ATF) e et ot he.italic. The Standard
in 1908. The typeface was bt f,;‘;ufgsg;sn;v& width typeface is
originally drawn in two light- et :(:y‘\‘s:l?rdéfr:tand
er weights, a medium text bold weights, each
weight using the title News c‘"}r?e";rf;':\gs:; 4
Gothic, and a closely related and exdra condensed
light weight marketed under

the name Lightline Gothic.

The typeface family was en- .
larged in 1958 with the ad-
dition of two bold weights.
News Gothic is similar in
proportion and structure
to Franklin Gothic also de-
signed by Benton.

" widths, each with a
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MUSEUM MACAN //
PRINT AD

OBJECTIVE

Create billboard ads to promot the opening
of Museum Macan.

SOLUTION

Museum Macan is Indonesia’s first modern
art and design museum. To celebrate this
new establishment | created print cam-
paigns that were basically backed by the
idea of Old meets New. Indonesia has been
known to be a culture that appreciates art
since the begining, therefore this campaign
combines traditional ideations as well as the
future mindset to highlight Indo’s colorful
and vivid Art culture.

THE PAST

~AND FUTURE

TOGETHER

AT LAST
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SNAKEHIPS //
Ul/UX DESIGN

OBJECTIVE
Redesign website for the artist Snakehips
SOLUTION

Snakehips are an electronic music duo that
has recently been climbing up the top 100
charts. Their fresh new wave sound has be-
come popular amongst the electronic mu-
sic scene as well as the mainstream scene.
Unfortunately their current site does not
showcase the enthusiasm that they portray
in their music. Taking inspiration from the
city nightlife as well as Neon signage I've
developed a new design for the band that
illustrates the environment their music rep-
resents.

#1. TINASHE & CHANCE THE RAPPER

< » Il »

o §
L}

\
A
D i

Snakehips are a British electronic/R&B music group
consisfing of Oliver Lee and James Carter.

The pair crossed paths in Hong Kong in summer 2012,
whilst working on separate projects af notable sake
bar Sake Bar Ginn. Tﬂey bonded over similar music
tastes and common connection fo Jane and agreed

to meet aguin in to discuss all things music before
the trip was over.
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FZOPCOMING
SHOWS

LONDON

THE STEELYARD, MARCH 17

SIWVITYAERISAINID,

PALLADIUM, GENEVA, APRIL 2

HOSFANIGEIES

CLUB NOKIA , APRIL 28

b.qusic vind
MIRCH

LONDON

THE STEELYARD, MARCH 17

SWITZERLAND

PALLADIUM, GENEVA, APRIL 2

HOSFANGERES

CLUB NOKIA,, APRIL 28
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WE WILL BE OK //
VIDEO & PRINT
CAMPAIGN

OBJECTIVE
A personal project.
SOLUTION

This campaign has a simple goal, to create
conversations about mental health among
young people in Asia. Mental illnesses such
as depression has always been a taboo
among Asian cultures that have a more con-
servative outlook. This project was conduct-
ed by interviewing three individuals from
China, Korea and Indonesia about their real
experiences about mental health and the
hardships they have with the stigma that
sticks to their illnesses. The video is a com-
bination of digital and handmade collages
that are made into a stop motion video.

14



15

NOD'NVINIANINOIVHS MMM

NVINIdNEG NOYVHS



16



17

THE BURUNGS //
CREATIVE BRANDING

OBJECTIVE

Create a new country and develop a brand
identity for that country.

SOLUTION

Panic LA is an organization in Los Angeles
that focuses on treating and helping patients
that suffer with anxiety disorder. The focus for
this app are for people to learn more about
anxiety disorders.This website is an updated
look for their previous site, which was unor-
ganized and all around outdated. The print
ad aims to bring people to the site and to
sympathize with people who suffer from pan-
ic attacks, therefore it is placed in areas that
commonly triggers panic attacks. This design
was inspired by healing crystals which are
used often times for meditation.

THE GOV

ERNMENT IS LYING
T0 YOU!
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believeby relying mest on th
instead of theoutside influenocs, they were able
to build asoronger country thatwould not fall
like others in the world.

“Ihe laws in this country might different fiom

othercountries.”The mostimportant setof ks came i m asuitcase, most i

the country hasis the law thatstates regarding
technology and nontraditional things. Taws
thatstate thatifany individual owns tools or
items that were redeemed "o advanced™is
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thatwere caught reading literature pieces thar
were banned by the govemment would have to
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punishments incluce time in kabor camps,
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cermic and pottery being the main artifaces of
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10 The Burungs
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BERNIE SANDERS//
AD CAMPAIGN

OBJECTIVE

Create a campaign for the presidential
candidate Bernie Sanders.

SOLUTION

The issue with Bernie Sanders in the 2016

election is that a lot of millennials have sup-
ported Bernie’s views on issues yet they are
still unmotivated to actually follow through
and vote. Working together with fellow
classmates Justin Farlo and Rachel Lee, we
created a campaign in which we use social
media language and notifications to moti-
vate millennials to follow through and sup-
port Bernie all the way to the voting booths.

20
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THE GRAMMY
MUSEUM //
Ul/UX DESIGN

OBJECTIVE
Redesign the Grammy’s Museum website
SOLUTION

The Grammy Museum in Los Angeles is a
museum dedicated to the winners and tal-
ented musicians associated with the Gram-
mys awards. The design for the site, for both
mobile and desktop, was to create a more
playful look into the museum and to inte-
grate as well an interactive element that the
museum'’s exhibition often displays.

BOB DYLAN
Photographs by

Daniel Kramer

GRAMMY

MUSEUM™

AT L.A. LIVE

MOTOWN
Celebrate the
legends.

GRAMMY
LAMUSEUM"

AT L.A. LIVE

EXHIBIT
MOTOWN

Celebrate the
legends.

PROGRAMS

CONTACT

(213) 765-6800
800 W Olympic Blvd

Los Angeles CA 90015

MON - FRI: 10:30 AM - 6:30 PM
SAT - SUN: 10:00 AM - 6:30 PM

I eRre e \ ! || Bty

A Chang A Changin-

24
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GRAMMY
MUSEUM”

AT L.A. LIVE

EXHIBITS

UPCOMING

BOB[WlAN Er=ra

Photographs By Feb 29, 2016

. Through
Daniel Kramer May 15, 2016

M-F: 10:30 AM - 6:30 PM
S-S: 10:00 AM 6:30 PM

II The Tlmes They,
Are A Changin’

GRAMMY
MUSEUM”

AT L.A. LIVE

EXHIBITS

UPCOMING

IGGY POP

History Through Feb 29, 2016
Through

Photographs May 15, 2016

M-F: 10:30 AM - 6:30 PM
$-S: 10:00 AM 6:30 PM

“ lggy Pop
The Passenger

~ GRAMMY
MUSEUM®

AT L.A. LIVE

EXHIBITS

UPCOMING

BOB DYLAN
Photographs By

Daniel Kramer

"The unique photographs Daniel Kramer captured

while working with Bob Dylanduring one of the most
pivotal moments of his career sheds, a never-befofé-seen
light on one of America's greatest songwnters We first
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GRAMMY
MUSEUM"

AT L.A. LIVE

EXHIBITS

MENU ||| UPCOMING

BOB DYLAN
Photographs by
Daniel Kramer

“The unique photographs Daniel Kramer captured

while working with Bob Dylan during one of the most
pivotal moments of his career sheds a never-before-seen
light on one of America's greatest songwriters. We first
opened this exhibit in Dylan's hometown of Hibbing,
Minnesota. Now, we are thrilled to showcase the incredible
work of Daniel Kramer at our home in Los Angeles just in
time for Dylan's 75th birthday.” Read more

ON DISPLAY HOURS

Feb 29, 2016 M-F: 10:30 AM - 6:30 PM
Through $-S: 10:00 AM - 6:30 PM
May 15, 2016

MacBook Air

26
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GRAMMY
MUSEUM”

AT L.A. LIVE

MENU

BOB DYLAN

Photographs by
Daniel Kramer

"The unique photographs Danie|
while working with Bob Dylan during oné s
pivotal moments of his career sheds a neverbeforeTsee
light on one of America's greatest songwriters. We first
opened this exhibit in Dylan's hometown of Hibbing,
Minnesota. Now, we are thrilled to showcase the incredible
work of Daniel Kramer at our home in Los Angeles just in
time for Dylan's 75th birthday."

n's second floor through May 15,

MacBook Air

NOD'NVINIANINOIVHS MMM

NVINIdNEG NOYVHS



WOD'NVINIANINOIVHS MMM

NVINIANEG NOYVHS

28



29

INTERNSHIP & WORK //
PORTFOLIO*

*All works are property of said Companies in the title.
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DAILYLOOK //
WEB BANNERS

WEL(OME

TO DAILYLOOK!

WE'RE EXCITED TO WELCOME YOU TO A
PERSONAL STYLING EXPERIENCE!

30
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guest stylist

JEN T

FROM CLOTHES ENCOUNTERS

HANGS OUT AT THE DAILYLOOK HEADQUARTERS
T0 STYLE US LOOKS TO SUIT YOUR EVERY MOOD

1!
| HONESTLY DON T CARE ABOUT TREHDS {F M NO' A
=

Q&A WITH JENN IM

DL:.WHAT YOUR SECRET STYLING TIP?

JI: GO WITH YOUR FIRST INSTINCT.
AND DON'T BE STRESSED ABOUT IT.

DL: HOW WOULD YOU DESCRIBE YOUR
PERSONAL STYLE?

J1: REALLY MOODY! TQTALLY DEPENDS ON
WHAT I'M FEELING THAT DAY.

SANDY TOES ESSENTIALS

FOR YOUR HONEYMOON ADVENTURES
SHOP SWIM >

NOD'NVINIANINOIVHS MMM
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SUAN THAI BISTRO //
MENU DESIGN

Soup

7. TOM YAM KUNG / SEAFOOD 3 72./75.
Sup asam pedas dengan
udang / seafood

8. TOM KHA SEAFOOD / KAl ¥
Sup tom yam santan dengan
seafood / ayam

9. TAHU NAM DENG

Sup kental tahu dan seafood.

10. NEAH TUN
Sup kuah sapi dengan daging sapi

*Harga belum termasuk 5% service charge dan 10% pajak

11. TOM YAM PLA
Sup asam pedas dengan
daging ikan.

32
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Chicken

23. KAI HO BAI TEAY 1}
Ayam goreng pandan spesial

24. SATAY KAl
Sate ayam panggang dengan bumbu
khas Thailand.

25. LAP KAl
Ayam cincang saus lemon
dan cabe

26. PAD KEPRAU KAl £7
Ayam cincang masak
daun kemangi

*Harga belum termasuk 5% service charge dan 10% pajak

49
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XTREME GRAPHICS //
CIMB NIAGA
CALENDAR

-

U T Y anes

n

v

AAA\. . ......A;.“.-.'
R LR LN R,

0
CIMBNIAGAMIL ™

KALENDER 2018

our Aour
J At !
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JANUARI 2018 FEBRUARI 2018

6

12 3 4 5
8 9 10 M 1213 e
AN
14 15 16 17 18 19 20 i . S
— =T >

26 27 18

22 23 24 25

21
28 29 30 AN

U o~
CIMBNIAGA ﬁnance)/

SEN  SEL RAB KAM JUM SAB  MIN SEN  SEL R
VTV T T ooy ey .

auto
CIMBNIAGAMR, 5

Fegin
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XTREME GRAPHICS //
ASURANSI MAG
ANNUAL REPORT

(@)ormsi™
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EUANGAN + LAPORAN TAHUNAN2017 c GHLIGHT + ANNUAL REPORT 2017

OPTAT. SANT OPTUR,
OM NIH LORAE DISQ
DOLOREHENDIS SINIS

MOS SOLUPTIA

eessssssessssesessatensssssssnnatintne

Optat. Sant optur, om nih lorae disquae
i oditatur? Andion ea
dolorehendis sinis mos soluptia eartm
jlio blabor re veliqui non rerum facil
jusam et eum quo m a iusam et eum quo moloriae. Ut parchil
erum volut quo mo 0 oratur, erum volut quo modis solupta tioratur,

Optat. Sant optur, om nih

®
8
o
g

(€]
S el
L] L] L] L
2012 2013 2014 2015
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Optat. Sant optur, om nih lorae disquae sincil
jassant eoss/ oditatur? Andion ea dolorehendis

sincil
ditatur? Andion ea dolorehendis
luptia earum idi re veliqui
il iusam et < [ Ut
parchil erum
odic te is perum
iditat esciusandi

id qui officip ici
atis estibuscium,

e sincil

simeni tore perum

umg L

NY HIGHLIGHT - ANNUAL REPORT 2017

| OPTAT. SANT
" OPTUR, OM NIH LO
RAE DISQ AS

IAD SANTO ”
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LAPORAN DEWAN KOMISARIS + LAPORAN TAHUNAN2017

OPTAT. SANT OPTUR,
OM NIH LORAE DISQ
DOLOREHENDIS

SINIS MOS SOLUPTIA

sease

Optat. Sant optur, om nih lorae disquae sincil?
Optat. Sant optur, om nih lorae disquae sincil?

‘Optat. Sant optur, om
nih lorae disquae sincil
iassant eossi oditatur?

Optat. Sant optur, om
nih lorae disquae sincil
iassant eossi oditatur?

Optat. Sant optur. om
nih lorae disquae sincif
iassant eossi odlitatur?

Optat. Sant optur, om
nih lorae disquae sincil
iassant eossi oditatur?

Andion ea di
sinis mos soluptia
‘earum idio blabor re
veliqui non rerum facil
iusam et eum quo
moloriae. Ut parchil

‘erum volut quo modis
solupta tioratur, odic
te is perum conserum
quae conem num iditat

Andion ea
sinis mos soluptia
earum idio blabor re
veliqui non rerum facil
iusam et eum quo
moloriae. Ut parchil

erum volut quo modis
solupta tioratur, odic
te is perum conserum
quae conem num iditat

Andion ea do.

sinis mos soluptia
earum idio blabor re
wveliqui non rerum facil
iusam et eum quo
moloriae. Ut parchil

erum volut quo modis
solupta tioratur, adic
te is perum conserum
‘quae conem num iditat

Andion ea L/
sinis mos soluptia earum
idio blabor re veliqui
non rerum facil iusam

et eum quo moloriae. Ut
parchil

erum volut quo modis
solupta tioratur, odic
te is perum conserum
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SHARON BUDIMAN

XTREME GRAPHICS //
HOLIDAY GREETINGS

Wishing everyone a
peaceful holiday season.

Happy Holidays!
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XTREME GRAPHICS //
CONOCO PHILLIPS
GREETING CARDS

Conocglshillips

ConocoVF;hiIIips

NI
MERRY cHRISTMAS
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STALK ME ANYTIME

ﬂ www.sharonbudiman.com

) sharonmarcell1227@yahoo.com

424 385 6355

@sharonmarcell

@ Behance.net/sharonbudiman

m www.linkedin.com/in/sharon-budiman-413a5192
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